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try and eliminate _as well as other competition—
.

with the merger of Eagle’s production plants and Frito Lay, Fraito

l.ay has the muscle to do with whatever they want, and the

competition will have to live with prices that they setﬁ
qsaid this after the announcement was made that Frito Lay

was buying Eagle’s production plants.




In the Kentucky area Pepsi went and bought a regional

i

- competitor so now that competitor 1s out of businessL : | _ 'l 7£>
3 . . 5

_says that Frito Lay will put Eagle’s production

plants back in business and produce Frito Lay products.

”says that Eagle was very competitive and provided

good service to their company. He says that Eagle got better and

better over the years and they proved more successfiul each'year

that passed. Wi_th Eagle’s improvements,_

i was buying more and more products from Eagle.

The products tha'_ supply in vending |
machines are sodas, fresh foods, and snacks. _ b 9( '

! — The snack industry has about $43 million a year in

sales. This includes vending as well as 1n bars, restaurants, etc.

The vending industry alone accounts for $28 million a year. Theilr

industry margin runs around 2 percent after taxes per Year.

Hays that he did not know i1f Eagle was profitable

or not, but he would guestion the statement that Eagle never made a

profit.

Charles Chips is a company in Lexington which was put of

business a little over a year ago.
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A - :-ole snacks exclusively. Now  ny

they have had to increase what they buy from a man named_

_’Lwho is a local supplier, as well as increasing what they buy
gt | .

from Frito Lay.

They say that the merger of Frito Lay and Eagle takes away
their Competition_and entrepreneurship that this country was built

OIl.

Fifty percent o NN 5.5 ncss was

starting to switch to Eagle snacks at the time that Frito Lay

decided to buy Eagle’s production plants. _says that

this percentage holds true for just about everyone else 1n the

vending industry.

Frito Lay’s prices increased by 20 percent around January 3rd

or ath causing N 0 <tart svitching
A

suppliers.
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W << cagle for both food service

accounts and vending accounts. (These are two separate markets).
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The purchases for January for all snacks except chips equaled

CL)(Y)
- _ﬁound out around February 9th that -

Frito Lay was going to buy Eagle. They heard that Frito Lay will

be raising prices on their retail end when the deal with Eagle goes

i .

through. |}

They said that 1f someone could buy the Eagle brand name then
this will make Frito Lay's purchase of the production plants a
viable option for the marketplace, because Eagle's brand name would

still exist as a competitor._said that his

understanding was that there was around three offers of about S100

‘million for the entire company until Frito Lay came in with the
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. e-mailed to AG on 3/16 by JJ

offer $150 million for the plants. This information i1s through a

second or third party so i1t may not be factual.
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